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Cost Of Living

37% of Australians are really struggling to meet household expenses, including 10% who do not have enough money to pay all their bills. GenX are experiencing the
greatest level of hardship.
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Q70 - How would you describe your current financial situation?
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Cost Of Living (next 12 months)

There is no expectation that the cost-of-living crisis will ease, as 62% of Australians anticipate that things will get worse over the next 12 months.
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Q13 - How do you expect the cost of living to change over the next 12 months?
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Household Concerns (next 12 months)

Ongoing increases in essentials such as energy, groceries and fuel continue to be the main concerns for Australian households.

Total Pop Gen Z GenY Gen X Boomers
Rising energy bills 46%
Affordability of essential products 48%
Rising fuel/transportation costs 41%
Ability to make rent/mortgage payments | 33% 38% 33% 21%
Access to affordable healthcare | 31% 24% 26% 33% 39%
Job security [24% 34% 34% 25% 7%
Debt repayments 20% 31% 24% 18% 12%
School fees 14% 12% 26% 14% 3%

Q14 - Thinking about the next 12 months, what are the main concerns for your household?
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Household Concerns (next 12 months)

Gen X and Baby Boomers have the broadest sets of concerns, but Gen Y and Z are also facing significant pressure around their housing and career prospects.
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Q14 - Thinking about the next 12 months, what are the main concerns for your household?
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Net Financial Position (next 12 months)

With the ongoing economic challenges, it is not surprising that many Australians remain uncertain about their financial position over the next 12 months, but younger
generations are more positive.
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Q13 - How do you expect your net worth (overall financial position) to change over the next 12 months?
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Happiness Index

The impact of the financial challenges is impacting mental health with nearly half the population rating 0-6 on the happiness index.
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Q68 - Thinking about this moment in time, how happy are you?
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Copyright

All Rights Reserved.

This work is copyright. Apart from any use permitted under the
Copyright Act 1968, no part of this publication may be
reproduced, stored in a retrieval system or transmitted in any
form by any means, electronic, mechanical, photocopying,
recording or otherwise, without the prior permission of the
publisher.

Use of any part of this publication that may result in commercial

or competitive advantage against the publisher is not permitted.

The information contained in this report is based on extensive
primary and secondary research. Whilst we believe the
information to be reliable and a reflection of the current status,
we are not in a position to guarantee the results. This report is
provided on the understanding that the company, its servants
and agents are not responsible for the results of any actions
taken by our clients or any other person on the basis of this
report, nor for any error or omission in the report.

Fifth Quadrant Pty Ltd
ABN: 53 088 072 940 | ACN: 088 072 940

Level 6, 54 Miller Street
North Sydney, NSW, 2060, Australia

T:+61 29927 3333
E: ben@fifthquadrant.com.au
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Too often, we see businesses confusing data with
insights.

Numbers don't answer business questions by
themselves, but they still feel tangible.

We believe you need to go further.

Our people layer their understanding of the
underlying business environment, context and
market on top of primary or secondary data,
using their expertise to discover insights that
unlock tomorrow’s opportunities, today.

This is Fifth Quadrant.
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Thank You

For further information, please contact:

James Organ

Director
E: james@fifthquadrant.com.au

Discover Tomorrow Today
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