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Each month, Fifth Quadrant conducts an online survey of n=1,000 consumers in Australia to stay on the pulse with consumer sentiment and behaviour. A nationally 
representative sample of Australian consumers is obtained to reflect the make-up of the population. Data is then weighted to best ensure the actual distribution by 
location, age, and gender.
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Gender Generation

Pre-Tax Household Income Dwelling Type

18%

31% 28%
23%

Gen Z Gen Y Gen X Boomers

Male
49%

Female
51%

27%

20%

18%

21%

8%

8%

Less than $50,000

$50,000 - $74,999

$75,000 - $99,999

$100,000 - $149,999

$150,000 -$199,999

$200,000 or more

64%

23%

6%

5%

2%

<1%

Separated house (detached)

Unit / apartment

Townhouse / villa

Semi-detached / duplex

Row terrace

Other
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Q26. Which of the following best describes you?
Base: 2024 n=1,009, Gen Z n=182, Gen Y n=311, Gen X n=282, Boomer n=234, 2023 n=1,003, Gen Z n=153, Gen Y n=328, Gen X n=288, Boomer n=234
FIFTH QUADRANT CONSUMER TRACKER | CONSUMER SENTIMENT

More Australians are setting stricter budgets for Christmas this year, with 32% now intending to stick closely to a set holiday budget, up from 23% last year. Additionally, 
the number of Australians not setting any budget has dropped from 33% in 2023 to 24% this year.

Which of the following best describes you?

32%

35%

9%

24%

All Australians - 2024

32% 
of Aussies setting 
a strict budget for 

Christmas this 
year, up from 
23% in 2023

I set a budget for Christmas 
spending, and I stick to it

I set a budget for Christmas 
spending, but I sometimes 
go over it 

I set a budget for Christmas 
spending, and I usually go 
over it 

I don’t set a budget for 
Christmas spending 

23%        

38%        
6%        

33%        

All Australians - 2023
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Q25. Thinking about all of the Christmas gifts you are planning to buy (for friends, family, work colleagues etc), how much do you expect to spend in total on Christmas gifts this year?
Base: 2024 n=1,009, Gen Z n=182, Gen Y n=311, Gen X n=282, Boomer n=234, 2023 n=1,003, Gen Z n=153, Gen Y n=328, Gen X n=288, Boomer n=234
FIFTH QUADRANT CONSUMER TRACKER | CONSUMER SENTIMENT

This is reflected in a more cautious approach to Christmas spending this year. The average planned expenditure on gifts has dropped by 11%, from $621 in 2023 to $552 
this year, highlighting a tightening of purse strings amidst continued cost-of-living pressures. 

Thinking about all of the Christmas gifts you are planning to buy; how much do you expect to spend in total on Christmas gifts this year?

621

495
555

721
665

629 615

552 533 528

603

537 544 559

All Australians Gen Z Gen Y Gen X Boomers Male Female

Average spend ($ AUD), 2023 vs. 2024

2023 2024

All Australians Generation Gender

-11%
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Q28. Thinking about the Boxing Day/new year sales (i.e. 26 December 2024 – 31st January 2025), how much do you plan to spend in total during the Boxing Day/new year sales this year?
Base: 2024 n=1,009, Gen Z n=182, Gen Y n=311, Gen X n=282, Boomer n=234, 2023 n=1,003, Gen Z n=153, Gen Y n=328, Gen X n=288, Boomer n=234
FIFTH QUADRANT CONSUMER TRACKER | CONSUMER SENTIMENT

While there is a conservative approach towards Christmas gifts, enthusiasm for Boxing Day and New Years sales is stronger, particularly among Gen Z.

How much do you plan to spend in total during the Boxing Day/New Year sales this year?

367 357

411

360
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424

305

414

471
437

374

290

463
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All Australians Gen Z Gen Y Gen X Boomers Male Female

Average spend ($ AUD), 2023 vs. 2024

2023 2024

All Australians Generation Gender

+13%
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Too often, we see businesses confusing data with 
insights.

Numbers don’t answer business questions by 
themselves, but they still feel tangible.

We believe you need to go further.

Our people layer their understanding of the 
underlying business environment, context and 
market on top of primary or secondary data, 
using their expertise to discover insights that 

unlock tomorrow’s opportunities, today.
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All Rights Reserved.

This work is copyright. Apart from any use permitted under the 
Copyright Act 1968, no part of this publication may be 
reproduced, stored in a retrieval system or transmitted in any 
form by any means, electronic, mechanical, photocopying, 
recording or otherwise, without the prior permission of the 
publisher.

Use of any part of this publication that may result in commercial 
or competitive advantage against the publisher is not permitted.

The information contained in this report is based on extensive 
primary and secondary research. Whilst we believe the 
information to be reliable and a reflection of the current status, 
we are not in a position to guarantee the results. This report is 
provided on the understanding that the company, its servants 
and agents are not responsible for the results of any actions 
taken by our clients or any other person on the basis of this 
report, nor for any error or omission in the report.

Fifth Quadrant Pty Ltd
ABN: 53 088 072 940 | ACN: 088 072 940

Level 6, 54 Miller Street
North Sydney, NSW, 2060, Australia

T: +61 2 9927 3333
E: ben@fifthquadrant.com.au



James Organ

Director
E: james@fifthquadrant.com.au
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